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Women in Advertisement 
	The biggest way to catch someone’s attention is by using pop up ads on social media, in between television shows, and different pages in magazines. The problem in our society today is that big companies or corporations are using women in their marketing ads by degrading them in order to catch their target audience’s attention. Most of the time the women in these ads are overly sexualized and are made to look like unrealistic images of women. As a society we don’t think anything about these adds because they are so normalized in today’s culture and our society does not recognize how wrong it is. These ads also create an unrealistic representation of what women should look like and if they don’t look a certain way, then they are not considered beautiful. This also creates an unrealistic representation for men as well because they expect women to look like the models they see on television or in tabloids. In a fitness magazine called “Strong” there are numerous unrealistic images of women’s bodies. All of the women featured in the magazine are abnormally thin and very toned. A lot of the images shown sexualized women because they were wearing scandalous bikinis or workout outfits in their adds. Someone can be fit without being unrealistically skinny and toned. Ads in magazines such as this fitness ad make consumers feel like have unachievable beauty standards and are viewed as a sexual object instead of a person.
	The ad in “Strong” magazine has a slogan at the top saying “slim down for spring. Shred up for summer”. The ad features super coach and master trainer Jennifer Nicole Lee. She is shown holding up a dumbbell weight in a super tiny bikini. Her hair has loose, wavy curls and her waist is abnormally small in the photo. There is no reason why this fitness model should be half naked in order to promote being fit. This image was clearly taken to make women feel like they need to have a super thin waist and be toned in order to be strong. Just because someone has a size zero waist does not mean they are strong. Everyday women do not usually have overly large breasts, a thin waist, and a toned butt. Every woman’s body is different and for them to feel like they have to have this body type in order to be fit and strong is so unrealistic. When young girls see ads like this online or in magazines it can cause eating disorders, self-harm, and depression. In Missrepresentation, they stated that “the more women self-objectify they become depressed, have eating disorders, have lower confidence, lower ambition, lower cognitive functioning, and lower GPA’s”. The only way that this beauty is achievable is if women go through extreme and unhealthy measures to make themselves look like what they see in this ad. This type of beauty will never be accomplished because of all the unhealthy measures women do to try and make themselves look like the woman they see in the ad. Most of the time it makes them look worse and can lead to many long-term issues. Becky Thompson states that eating disorders “are rooted in systematic and pervasive attempts to control to control women’s body sizes and appetites” (Thompson 422). Ads such as this fitness ad make women feel like they have to change themselves in order to be perceived as beautiful. This also causes women to feel like it is a competition to become the most inhuman woman in the room to avoid being judged by others. 
	Ads such as this one featured in the “Stronger” magazine make women look like they are sexual objects and mean nothing else to society. In the ad with Jennifer Nicole Lee, there was no reason why she had to be displayed half naked in a bikini to show that she is shredded. Being in a tight fit bikini has nothing to do with how strong someone is. Although this magazine is intended for women, it does not stop men from buying this magazine to prey on the women featured in the magazine. When men view women as sexual objects at a younger age it can carry on into their adulthood. This can also cause men to be more violent towards women and they can commit terrible crimes such as rape. Once young men reach college, they often are able to commit rape and most of the time can get away with it. An incident that happened at Florida State University explains how an eighteen-year-old girl was gang raped by four fraternity men and once police found her “blood-alcohol concentration was .349 percent, more than three times the legal limit. One law enforcement officer reported that sexual intercourse occurred during the time the victim was unconscious” (Martin and Hummer 472). Unfortunate events like these prove how men in our society view women and how they are sex objects to them and can be easily disposed. When our society continues to degrade women and make them feel as if they are defined by their body parts, then it makes it easier for the rest of society to harm them and not feel guilty about it. 
	In conclusion, it is clear that magazines such as “Stronger” magazine use their ads to give women unachievable beauty standards and sexually objectifying them that causes men to have false expectations as to what evert day women should look like. The “slim down for spring. Shred up for summer” campaign is one of the countless ads seen in our society that uses a woman’s body and beauty to market her to the rest of the world. A lot of companies have been more inclusive and have used more ideal everyday women in campaigns, but some companies partake in sexually objectifying women because they know sex sells. Ads such as this one are a lie to women and men across the world. If women continue to believe the lies they see in ads they are automatically setting themselves up for becoming victims of violence and being seen as sex objects. The only way this will change is if society starts accepting women for who they are on the inside and not their appearance. 
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